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Designer and Photographer Federico Pacheco Instructor Josh Ege

U.S. Navy by Federico Pacheco of Texas A&M Commerce
rank  student  

COMPREHENSIVE IDENTITY PROJECT

The naval warfare service branch of the United States Armed Forces.

brief Redesign the established brand.

The first stage was a great amount of research and understanding of the 

Navy. Throughout the process I spoke to many Navy retirees to gain some 

insider knowledge as well as gauge their reactions when seeing the design. 

I wanted to design beyond consumer-facing interactions, and explore 

internal as well as external communications, and recruiting and training 

materials. Keeping the formality and tradition behind a military mark 

was important, so I treated it more as a refresh rather than a complete 

overhaul, while still crafting small details like the gradation of dark to light 

blue on the wordmark establishing the branch’s presence from deep seas 

to high skies.

The U.S. Navy project was created as a part of a design rebranding class 

geared toward tier two design students. The students begin by doing 

comprehensive research of the client and target market. Federico went 

above and beyond by identifying three targets including recruitment, 

internal, and international audiences. While each piece was designed 

to address very different audiences, they all have common threads that 

make it a unified rebrand design concept. — Josh Ege, Professor at Texas 

A&M Commerce
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Designer Arielle Shekel Instructor Adi Stern

The Hebrew University of Jerusalem by Arielle Shekel of Bezalel Academy of Arts 
and Design Jerusalem

rank  student  
COMPREHENSIVE IDENTITY PROJECT

Established in 1925, it is Israel’s first and most prestigious university and 

its leading research institution—it is ranked internationally among the 

100 leading universities. Its audience is potential and present students, 

researchers, faculty, alumni, and donors.

brief To rebrand the Hebrew University which regards itself as a symbol of 

Israeli culture, as an educator of Israel’s future generation and as Israel’s 

largest center of knowledge. However all this is often obscured due to 

HUJI’s controversial location on the border of East and West Jerusalem, an 

archaic perception amongst young Israelis, multiple campuses and facul-

ties, and an obsolete and inconsistent appearance.

Due to the University’s significant history, the initial approach was to re-

search the design heritage of the institution. Upon discovering its rich and 

neglected graphic legacy, it became clear that the design concept should 

revive the beautiful typography and aesthetic of the past, while creating 

a new and innovative identity. The historic symbol was geometrically 

deconstructed and new colors were assigned creating a fresh and updated 

symbol, graphic system, and visual language that combines old and new, 

past, present, and future.

Arielle Shekel’s branding project is rare in both its range and depth. Her 

choice to brand the Hebrew University, an immense, dated, and complex 

institution is not to be overlooked. It is an important and meaningful 

aspiration. Arielle approached the branding of the University in order to 

examine and make a statement about the Israeli visual space and culture, 

and its potential. Based on serious and substantial design research, 

while simultaneously analyzing and respecting history—the history of 

The University, and the history of Israeli graphic design—Arielle created 

a contemporary, flexible, and original visual design system. — Adi Stern, 

Head of the Visual Communication Department at Bezalel Academy of 

Arts and Design, Jerusalem
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